Name of the college: Government College of Arts, Science & Commerce, Sanquelim, Goa

Name of Faculty: Mr. Conrad D’'Souza Subject: Project - AN EMPIRICAL STUDY ON THE IMPACT OF MISLEADING
ADVERTISEMENTS ON CONSUMER BEHAVIOUR

Paper code: UCOP101 | Program: T.Y.B. Com | Division: Combine

Academic year: 2024-25 | Semester: VI | Total Lectures: 30

Course Objectives: To appraise the students with the Project manual and method of completing the project.

Expected Course Outcome: To prepare students with sound knowledge of the project.

Student Learning Outcome: To be able to prepare a project independently of the important stakeholders
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