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Course Objectives: 1. To acquaint learners with the fundamental concepts of services marketing.
2. To provide learners with an understanding of the services marketing mix.

3. To create learner awareness on the practical aspects of marketing services in multiple sectors.
4. To enable learners with skills required for marketing of services.

Expected Course Outcome: After completion of this course, the learners will be able to:
1. Understand and explain the key concepts of service marketing.

2. Identify the different components of the service marketing mix.

3. Identify and analyse service marketing challenges.

4. Develop skills required for marketing of services.

Student Learning Outcome: Students will be able to explain the key concepts of service marketing, will be able to identify different
components of service marketing mix and we develop skills required for marketing of services.
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