Name of the college: Government College of Arts, Science and Commerce, Sanquelim — Goa.
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Course Objectives: 1. To acquaint the students with various concepts of marketing management.
2. To familiarise the students with elements marketing mix.

3. To enable students to understand buyer behaviour and market intelligence.

4. To develop the basic skills required to make career in marketing.

Expected Course Outcome: The students will be able to understand and explain the key concepts of marketing, Identify the different
components of marketing mix, Analyse and identify factors influencing buyer behaviour And Develop basic knowledge and skills required for
marketing

Student Learning Outcome: The students will be able to understand and explain the key concepts of marketing, identify the different
components of marketing mix, Analyse and identify factors influencing buyer behaviour And Develop basic knowledge and skills required for
marketing.
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